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Background/Approach

The Hepatitis NSW Hep Connect hep C treatment support
program, in partnership with the Perx Health app, reached
out to hep C patients through social media during the
COVID pandemic. We promoted personal ownership

through a client self-enrolment link.

The pandemic impacted referrals from clinicians to our
program. New patients were predominantly acquired from
direct-to-consumer marketing through social media.

Hep Connect and the Perx Health digital technology self-
management app supported client’s hep C treatment
journey through daily reminders and incentives including
rewards and vouchers for task completed, where they
otherwise would have been lost to follow-up or slow to

Initiate treatment. This overcomes common barriers to
DAA uptake.
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